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Where does RIA Fit?

Ubiquity Richness Next Generation




What's

new for

Browser Sandbox

Back Button and Refresh

State management

Limited Runtime

with RIA?

Hype
Visual Vocabulary

Animation

new for

Business Logic in Ul

Non-text based layout

Service Orientation

Component Level Logic




Top 10 Best Practices







Form follows function



10

Stud

Ing

&
(C
S

a

West:

sin







| CustomerYiewr
Cess

| Fields
# 1D
¢ Marne
4¢ OrderHistary

 Methods
w Display

CustomerControlles
CIass

= Ewents

LoadCustorer
SawelZustomer

Contraller

P
| Costoner
Taes

! = Fields
al—. I e W ._.,.d 1D

¢ Hame

LT

" Drder
Claps
# CrderHistory
E —* o Fields
e Date
W 1D
@ CrderDetails
¢ Tatal
= Methods

i CalculateTatalCost

Maodel




ICuskomerView

Iralirtica

= Y ot T
o
T e
o Croeedntony
= Ewerfs
Savalistomear

st ks Bl cadin ] 2 e i

iew Interface

ICustomeriews

Customer¥iew
iZlazs

= Properties
F D
= Marne
= CrderHistory
= Ewents

Sawvelustomer

View

i CustomerPresenter

Zlass

Methiods

W BirdModel
e GetMaodel
W SubscribeToEwvents

FPrasenter

| ‘Customer
| Zlass

i ! Fields
| s IO
g* Mame

¥ OrderHistory

- Order
lass

Fialdz

4# Doate

# ID

¢ CrderDetails
W Total
Methods

W CalculateTotalZost




‘ ‘ "X '.’-' N :-.

MVP Pattern MV C Pattern

View is more |oosely Controller are based
coupled to-the'medel ~ — onbehaviors and can

be shared.across







Create a set of design tenets
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appropriate level
of fidelity




- AN an
) - » r -
oL INOMe

L

-ASE Name




g

R N

T T Lt e e
ﬁﬁ ,‘,,E._.n.._q._waﬁ.,__%_.wﬁ;!a!rm%ha% s_p.u.qrmi_.i,",.
.. .t.

. e f%mﬂh 5 TE., ﬁﬁ#@% ﬁﬁi‘q.,u B ]

gt b L

e Ty S o WL s
HEaka .......,w u..%., wﬂﬂfﬁwﬁm.w.!”méaﬁ-niiai!f.rl..ul..l... .
T . T 2 - =t ] T

BTt T e T R .
oy g .;%ﬁéﬂﬁ it -
S T B . s .wa ._.s.:v... ...J_.m..-w ......I....- = e S & n _r
B e E«wﬁi ) ;Mnﬂﬂ%%%%#% .

e e

i =i

ARG T
o PP S

TR Ry
.ﬁ,..\mmﬁ_w%,ﬁ;.#; :

A R o

Wi . L T e =
1%%@.{?;“ at o

TR UEDT e A e o
; B iy T e~ L o et

B 7T

AT AR S A

e N
] e T e St »
Sael T A e
O R T T e ) S

SV













Build for e
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Plan for concurrency
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Half Full Half Empty







Balance the computing load







Balance
security
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Cookles are on a domam IeveI
bar.com cannot access foo.com cookies...

Same domain - http://foo.com is different than
http://bar.foo.com or http://www.foo.com

Same protocol - http://foo.com is different than
https://foo.com

Same port - http://foo.com is
different than
http://foo.com:8080

foo.com should feel secure
storing user data in cookies
Prevent cross-site forgery

Exploits a sites trust for a user




-
L W 4% B A iy | dab B 4
N O e ™ I

i 3 e

i . B - ]

"Private” services (for your own app)
DO use browser-based authentication
Cookies, HTTP Auth, etc.

DO NOT enable public access via cross-domain policy
file

“"Public” services (for 3rd-party apps)

DO NOT use browser-based authentication
DO publish cross-domain policy files

DO use “cross-domain-safe” authentication

E.g. URL signatures
DO separate public services in their own domain

E.g. api.flickr.com vs. www.flickr.com
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MOBILE WEB DESIGN

A web standards approach
for delivering content
beyond the desktop

Much has been written about mobile devices.
Plenty has been written about developing
websites for the so-called "standards era” of
the web. However, little has been written
about the two colliding. This resource aims to
fill that void.

REASONS TO BUY
Discover how to deliver web content to mobile
devices (nearly 3 billlon worldwide)
104 pages of practical advice, tips, &
examples
More than 40 full-color screens from actual
devices
Whritten by one of the world's leading web
designers
If you're in a position to develop for, manage,
or give advice regarding your organizations
foray into a web strategy for mobile devices,
then this book is for you. F

AMERON

DOWNLOAD free SAMPLE

Not sold yet? Download the preview sample (PDF, 4.2
MB) complete with cover artwork, table of contents,
and several sample pages.

Very good and clearly written. Certainly another

great reference to help people find their way in

the world of the Mobile Web.

Remember vour user’s context



What are some of your best practices?




Top 10 Worst Pract Ices







building web 1.0 sites with web 2.0 tech







Forgetting page refresh
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Ignore your bandwidth

billaday
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Not leveraging framework
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Too many containers
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What are some of your worst practices?







Take-aways

Rich Internet Applications are meant to enhance user experience
Architecture of the client matters
Use good development practices

Leverage the framework

Build for the user

Don't get religious




Take the Next Step

http://www.joshholmes.com
http://www.jamesward.com
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